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Immediately become the leading brand wherever 
introduced. Nothing finer made in cigarettes. 


The Ellis-Deering Co., 


MAKERS, 
1504 Avenue A,. NEW YQORK. 
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THE NEWEST 


TURKISH GIGARETTE 


ABSOLUTELY NON-POISONOUS., 


GOLD a: and id SILVER. 


he latest invention in Cigarette 
, Wrappers is a wrapper 


Made of Precious Metal. 


It overcomes the disagreeable odor 
caused by the burning of the paper 
in the common cigarette and leaves 
nothing but the full bouquet and 
aroma of the tobacco. The smoker 
experiences no unpleasant taste, nor 
throat irritation. The cigarette will 
not stain the fingers as the wrapper 




















rientifically Pure Wrapper 





Price 25c. 





contains no carbolic acid, which is a 
necessary element in the manufacture 
of all paper. The ashes will not drop 
off, as they remain encased in the’ 
metal, aud the cigarette will not stick 
to the lips. 
me 

The tobacco is the finest grade 
of Turkish ever imported into 
the American market, and is per- 
fectly blended by one of the best 
Price 20c experts In this country. .° si" 


Richmonds#.Cigarette Co. 


—— INCORPORATED —— 


GENERAL OFFICES: 213-215 West 20th Street, New York. 
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A SQUARE BUSINESS PROPOSITION... 


THAT ALL INTELLIGENT RETAILERS ARE TAKING ADVANTAGE OF 


“_— With a Year’s on ene | 00 


The Cigar Store Magazine 


WE WILL GIVE YOU FREE 





ie... 
1000 First-Quality Gummed Labels of your name, 


business, address, etc., with a year’s subscription 


to The Cigar Store Magazine at One Dollar. *. *. 


The labels or stickers alone are worth more to you, and by using them it will 
advertise your store and increase your regular trade. The Cigar Store 
Magazine will keep you posted on just what you want to know, as it is issued 
solely in the interest of and especially adapted to the needs of ‘‘ The Man Behind the 
Counter.” Our Window Dressing and Store Advertising Department will be 
worth many dollars a year to you, and by reading a copy of the MaGazing you will see 
that it is exactly what you have always wanted and that you cannot invest One Dollar 
to better advantage—it will pay you a hundredfold. 


You can use these little business-bringers in a thousand 
ways—stick ’em on boxes of Cigars, Cigarettes, Matches, etc., 
A, SCH U LTE, and keep your name constantly before smokers in your city. 

py a y 

‘ We use the best Gummed Paper (in assorted colors), so they 
Cigars and Tobacco, will not stick together, break or curl—they are plainer, 
handier, cleaner and more showy than a rubber stamp, and 

39 Park Row can be used in many places at the sametime, They canalso 
‘ be used for price-marks,and on paper and envelopes. We 
NEW YORK. furnish them in one size only, as shown, and in about five 














assorted colors. No variation of size or color is possible. 





EXACT SIZE 
Our Label Printing Department turns labels out by the hundreds 
of thousands and* will furnish them to subscribers at lowest prices, as 
follows : 
3,000 Gummed Labels, with a year’s subscription, $2.00 


6,000 Gummed Labels, with a year’s subscription, $3.00 
10,000 Gummed Labels, with a year’s subscription, $4.00 


CASH TO ACCOMPANY ALL ORCERS. 
Simply send us what reading you want in your label (the less it contains the 


better it will look) with money or express order, and be sure to write plainly, giving 
full address. Labels are forwarded by prepaid mail in about 2 to 3 weeks. 


THE CIGAR STORE MAGAZINE, 


gampie yond Times Building, New York. 
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Henry Clay »»* Bock & Co. 
Che Havana Cigar and cece Factories, Limited, Havana, Zuba. 


PAID UP CAPITAL, $7,000.000 GOLD. 


CIGAR FACTORIES: | CIGARETTE FACTORIES: 
Henry Clay, Bock & Co., La Inti- | Henry Clay, Bock & Co., La Espano- 
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midad, La Espanola, La Corona, la, La Legitimidad, La Honradez, 
Estella, La Rosa de Santiago, La Corona, La Hidalquia, 
La Flor de Naves. El Comercio. 


Anaual Output ...Over 85 000.000 Cigars. | Annual Output... . 1,200,000,000 Cigareties. 
ADDRESS ALL COMMUNICATIONS TO 


FERDINAND HIRSCH, 32 Broadway, NEW YORK. 


Cable Address: ‘‘'CLAYBOCK,’’ New York. 
Sole Representative for the United States and Canada. 


LONDON OFFICE: HAVANA OFFICE: 
Dashwood House, 9 New Broad St. 94 O'Reilly. 

FFFISISSTSITFSITISSIFTTS FFFIFIITFIITGTIS 

PALACIO & COMPANY 


~ 





CELESTINO 





ae} 








eS 














KEY WEST HAVANA GIGARS. 





Please mention Tue Cicar Srore Macazine to advertisers. 






| eee aa eee ae eee 











‘THE 


CIGAR STORE JAGAZINE 


THE ONLY MONTHLY MAGAZINE ISSUED SOLELY IN THE 
INTEREST OF THE RETAILER AND HIS CUSTOMERS.,. 


VOL. IV. NEW YORK, MAY, 1900: No. 5. 


WINDOW DRESSING AND 
<Q STORE ADVERTISING. 


HE accompanying illustration equipped with the latest improved 
shows the interior of Ripper’s moistening apparatus. Along the top 
up-to-date cigar store, 600 Main of the wall cases are rows of electric 

St., Buffalo, N. Y., which was_ lights, backed by beveled edge mirror 





RIPPER’S CIGAR STORE BUFFALO, N.Y. 


opened September 1, 1899. The reflectors. The windows are trimmed 
store is 14 feet wide and 45 feet deep, at least once a week in a handsome 
and is fitted with quartered oak fix- manner, and contain some attractive 
tures, show cases and wall cases and_ signs, and in front of the store are 
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two effective electric signs. Among 
the stock carried are El Modelo and 
Garcia Key West cigars, La Fama 
Universal and La Fernandina clear 
Havana, Langsdorf’s Perfectos and 
Robert Burns domestic toc. ; Ripper’s 
Special and Blue Ribbon 5c. cigars, 
and also all popular brands of to- 
baccos, American, Turkish and 
Egyptian cigarettes, smoking and 
chewing tobaccos. A large assort- 
ment of pipes and smokers’ articles 
is handsomely displayed. S. B. 
Kempner, the first on the photograph, 
is a very popular young man in Buf- 
falo, and has entire charge of the 
store. He is a careful buyer and a 
hard worker, and has built up a good 
trade in this section. 
al 


Many of the novel and original ideas 
and suggestions which have appeared 
in this department in past issues of the 
Magazine have proved wonderfully 
effective as sale-makers and business- 
getters, and have been used to good ad- 
vantage both by our subscribers and 
by those who are not subscribers, as 
hundreds of unsolicited complimentary 
letters from all parts of the country 
will testify. 


Our constant aim is and always has 
been to produce a Magazine which will 
be of profitable use to the trade and 
not merely a chronicle of passing 


events. Our distinct field is “New 
Wrinkles for Retailers,” and in the 
close competition in all lines of: busi- 
ness at the present time, the man 
with ideas and originality will elbow 
his way to the front—new business 
conditions require new business meth- 
ods, and those who are not alive to this 
fact will be pushed aside and soon find 
themselves in the rear. 
a 


The production of a magazine of 
value to its readers requires study, 
hard work and some brains, and while 
we do not desire to restrict the use of 
the results of our labor solely to our 
subscribers, we do think, however, 
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that those making use of them should 
at least acknowledge the benefits to 
the extent of becoming subscribers. 
Money without ideas for making it 
productive of more money is worse 
than ideas without money, for the sup- 
ply in the one case is limited, while in 
the other it is unlimited. 


Bad 


A window display should be 
changed at least once a week, if for 
no other reason than to save the goods 
displayed from the sunlight and dust 
that will accumulate even in windows 
that are supposed to be dust proof. It 
is a well known fact that the sunlight 
will spoil a decent cigar in a very short 
time, and when left exposed for any 
length of time the dust and dirt will 
sift down into the goods and make 
them practically unsalable. A good 
idea to protect open boxes of cigars 
when exposed in a dusty window— 
which applies to the average window 
in summer time at least—is to use a 
thin pane of glass, cut to the proper 
size, over the cigars in place of the 
cover, which is supposed to be open. 
The glass may be tied in place by using 
some narrow ribbon of a color that will 
harmonize with the color scheme of the 
window, and if the idea is properly 
carried out—fixing each box in the 
same style—it will look as though it is 
the regular style of package and will 
present a very neat and tasty appear- 
ance. 

ws 


Open boxes of cigars displayed 
in windows are always affected 
more or less by the atmosphere, 
and will dry out and lose their 
original aroma and flavor, which 
experienced cigarmen claim can never 
be regained by expert spraying or plac- 
ing in a moistener. There is a very 
simple remedy, and one that will cost 
any wide-awake man practically noth- 
ing. The point is to not lose the aroma 
and flavor of the goods, and which can 
be accomplished in a very simple man- 
ner. Here is the secret in a nutshell. 
After having the glass cut to fit the 
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top of the cigar boxes easily, take off 
the sharp edges and corners with an 
old file, and then secure some rubber 
bands about 3% or possibly '%4-inch 
wide, and stretch them around the out- 
side edge of the glass and then force 
the glass into the top of the box usually 
occupied by the cover, and you will 
find that you have an air-tight box—or 
as nearly air-tight as a cigar box can 
be made, which will protect the con- 
tents against dust and evaporation, and 
still display the goods. If the glass is 
cut the proper size the rubber band 
will keep it in the top of box without 
tying with the ribbons—although the 
ribbons will prove an attraction and re- 
tain the glass should the band break or 
be cut by the glass. If you will re- 
member and make use of this idea, you 
will find it to be worth many hundreds 
of dollars to you in the years to come. 
Try it. 
ed 

Almost every retailer has noticed 
how the pipes with curved rubber bits 
or mouth-pieces seem to straighten out 
when placed in the window in a strong 
sunlight, and sometimes they will act 
the same on the shelves in a warm 
store. The result is that they are usu- 
ally sold at a greatly reduced price, and 
the dealer usually makes a few re- 
marks that he considers appropriate 
and to the point, in which he mentions 
the pipe manufacturer’s name in a 
touching manner. As heat was used to 
bend the bits originally, and as it was 
heat that straightened them out again, 
what’s the reason you ‘cannot employ 
the same agent to bring them back to 
the desired curve? Of course you can 
do it, and with little or no trouble. 
Hold the stem or bit over a lamp or gas 
jet—not too close or you will scorch or 
burn it—and you will soon find that it 
is pliable and can be bent with the fin- 
gers to any curve. When you get it 
back into proper shape, hold it in that 
position until it gets cool or sets hard. 
Then the proper thing to do is to sell 
it before it straightens out again, be- 
cause it is a cheap pipe anyway and 
will keep you busy keeping it in shape. 


Probably the pipe rnaker “did” you all 
right, but the point with you is that 
you have got to get rid of the lot, and 
the above idea may therefore help you. 


Sad 


A good idea for a window sign or 
bulletin, to contain little lettering, and 
which will catch the eye and prove 
most effective, can be prepared by any 
retailer as follows: 


0040 


LITTLE ONES 


OR 
f 


BIG ONES 
FOR 
000000000000c:000000000000 


Take a card the proper size and sev- 
eral cigar ribbons, and tie six small 
cigars at top and six large ones in cen- 
tre, as shown, punching holes through 
the card for ribbons to pass through. 
When the cigars are in position and the 


_lettering finished, place twenty-five 


brand new pennies at bottom, as 
shown, sticking them in position with 
mucilage, placing a weight on top until 
dry. The card will then read, “Six 
Little Ones or Six Big Ones for 25 
Cents.” 

oad 


A man who has the utmost faith in 
the value of attractive window dis- 
plays, and believes that a proper dis- 
play is essential to a prosperous busi- 
ness, is Geo. Eucker, the cigarman at 
234 Sixth Ave., New York. He does 
not believe in making use of the same 
old thing every week, and thinks that 
some time should be spent in devising 
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something out of the regular run. 
His windows are neat and effective in 
many ways. 


The Chinese say: “There is nothing 
new under the sun,” but if they would 
take the trouble to walk around and 
look in the windows of many of the 
cigar stores the country over, they 
would find lots of “new things” and 
under a nice hot “sun,” too. If your 
clerk is too lazy to pull down the awn- 
ing when the sun gets around to your 
side of the street—get a new clerk, or 
if you haven’t an awning or a sun 
shade, use newspapers to protect the 
goods. 

wt 


During the season of open doors and 
dust, it is well to display as few goods 
in the windows as possible. A few 
goods well displayed are much to be 
preferred to a lot of goods poorly dis- 
played. -Thinly dressed windows 
should be arranged well back from the 
glass, and have a strong background in 
order to bring them out boldly and ef- 
fectively. Now place one attractive 
and well worded card or bulletin in the 
centre of the window and it is fixed for 
a week. 

wt 


“He who doth not smoke hath either 
known no great griefs, or refuseth 
himself the softest consolation, next to 
that which comes from heaven.—Bul- 
wer Lytton,” is the quotation made use 
of by Krohn Bros., cigarmen at 414 
Walnut St., Cincinnati, O., in a neat 
and tasty folder recently issued by 
them. The folder when closed repre- 
sents a closed door, with hasp and pad- 
lock, and has an inscription above 
which. reads : “For ye man who carries 
ye key.” 

al 

Department store methods have at- 
tracted the attention of M. Rosenthal, 
84 6th Ave., New York, and as an ex- 
periment he has started a series of 
Special Sales. Every Thursday he 
puts out big posters offering unusual 


inducements on some certain brand. 
He is selling lots of goods, and it is 
presumed that the idea is a go. Mr. 
Rosenthal is a hustler, and usually has 
something new in his windows. One 
of his recent signs reads as follows: 


$100 00 REWARD 
TO ANYONE THAT CAN PROVE 
THAT MY 
LA ROSA DE CONCHA 
sc. STRAIGHT 
IS NOT A FULL HAVANA. 


In a recent copy of “Printer’s Ink,” 
John C. Graham made some good sug- 
gestions for cigar store announce- 
ments, which may be of value to our 
readers. He recommends brevity and 
directness as being necessary, and says 
each card should contain a distinct and 
separate point of its own. One of his 
ideas is as follows: 


* NORTH, SOUTH, EAST OR WEST, 
* our DIME CIGARS you’Lt FinD : 
; THE BEST. < 


Another one of his suggestions, 
which is rather uniquely worded, 
reads : 


NAVY PLUG TOBACCO 
IS A 
Goop CuHEew To CHOOsE, 
IF YOU 
CHoose To -CHEw. 


Jos. Jonas, 98 Nassau St., New 
York, is one of the many exceedingly 
active men in the cigar trade. He con- 
siders his windows his best salesmen, 
and spends from $6 to $8 a month on 
signs alone; he changes his window 
displays every day, and sometimes 
puts in an elaborate display for one 
day only. He certainly sets a good 
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example to all ambitious cigarmen, 
and will no doubt eventually be one of 
the leaders in the cigar world. 


ws 


J. Weisberger, at 239 Avenue A, 
New York, is singing the praise of his 
Sweet Lillian cigar in the following 
manner : 

Sweet Lillian, finest of the fine, 

Men of taste say thou art divine, 

For travel near or travel far, 

You're a rattling good 5c. cigar. 
wt 


Ed. Oppenheimer, who recently 
started a cigar store at 125th street 
and 1st Ave., New York, is making 
considerable progress, and bids fair to 
become one of Harlem’s most popular 
cigarmen. A coupon ticket which is 
punched at each purchase and re- 
deemed by a premium, is helping to 
build up a good trade, while a big slate 
announcing quotations attracts the at- 
tention of passers by. 

ad 


D. H. Thistle & Co., the cigarmen at 


200 W. 14th St., New York, are using 
a series of pictures clipped from mag- 


azines and periodicals, which are 
pasted on cardboard with appropriate 
reading, which makes neat and effec- 
tive signs. Archie LeRoy has charge 
of the welfare of the store, and is do- 
ing good work. 

a 


We beg to acknowledge the receipt 
of numerous good ideas and sugges- 
tions from cigarmen in all parts of the 
country, which we have been unable to 
get into proper shape for this issue— 
they will appear later as space will 
permit. We trust our readers will 
keep up the good work and let us hear 
from them often, on any subject that 
may be nearest their heart. 


You can get ten times the worth of 
your money through a year’s subscrip- 
tion to THe Cicar Store MAGAZINE 
for $1; 1,000 stickers free—simply to 
get you started. Think it over. 


Pipes Unknown in Cuba. 


TRANGE as it may appear, smok- 
ing tobacco is practically un- 
known in Cuba or Porto Rico, 

though, as is well known, tobacco is 
the principal crop, and everyone uses 
it. They regard it as so much time 
lost to use tobacco in a pipe. Even 
if they wanted to use pipes they can- 
not get them, for the simple reason 
that there are no pipes for sale. Be- 
ing a pipe smoker myself, I had to 
visit at least a dozen stores in Havana 
before I could find even the cheapest 
kind of a pipe, though on account of 
the demand from Americans and 
others pipes are finding their way 
into Cuba and Porto Rico. The na- 
tives content themselves with cigars, 
cheroots and cigarettes, and many of 
them did not know until a couple of 
years ago that there were some be- 
nighted people who supposed that 
smoking tobacco in a pipe was enjoy- 
able and indulged in to any great ex- 
tent. The Cuban and Porto Rican 
tobaccos are, of course, not suited to 
pipe smoking, for they are grown with 
the idea of getting as much leaf as 
possible and as thin as they can get, 
not considering that the stems have 
any value. Their ignorance in regard 
to smoking tobaccp is remarkable. 
Indeed, there is no word in the Span- 
ish language for smoking tobacco. Of 
course, they know about the leaf, but 
the thought never seemed to get into 
their heads that tobacco could be 
smoked in pipes. But American ideas 
are getting pretty well disseminated 
throughout those islands. now, and 
American smoking tobaccos are be- 
ing introduced quite extensively and 
with them necessarily goes pipes. 
The Cubans and Porto Ricans never 
have used tobacco for chewing and 
probably never will, though plug to- 
baccos could generally be found in 
the principal ports, though rarely in 
the interior of those countries. 


“Do you hit the pipe?” 
“T should dope not !”—Ex. 
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Some Famous Pipes. 

W HEN remarkable investments are 
enumerated, the penny clay pipe 
sold in London recently for 

$1,000 must not be overlooked. 

This was a _ certified clay pipe, 

the property of Christian Han- 

nemann, who fought with Blucher 
at Waterloo. The General was fond 
of a clay pipe, and on the morning of 
the battle gave his hussar a box and 
told him to keep one alight that he 
might take a whiff every now and then 
during the engagement. He sat on his 
gray charger smoking when a cannon 
ball, striking near by, caused the hus- 
sar’s horse to shy. The box fell from 
the hussar’s hand and the pipes were 
broken. Blucher, handing the one he 
was smoking to Hannemann, said: 

“Keep that alight a few minutes.” 

After the battle Wellington and 

Blucher, riding back over the field, 

saw the hussar, with a bloody cloth 

around his head, still there keeping 
the pipe alight. This was the pipe sold 
into a famous collection. 

In this country also there are pipes 
of enormous value from the collector’s 
standpoint. There is the pipe once 
owned by the King of Denmark, and 
authenticated back to the early part of 
the sixteenth century, and now the 
property of Mrs. Morris, of Sheboy- 

, Wis. A pipe of Abdul Hassan 

Selim, Pasha of Belgrade, given in 

1788 to Joseph Sandor de Player, a 

Hungarian in the Austrian army, was 

carried by his grandson to Baltimore, 

where it is still retained. It is a large 

meerschaum, weighing more than a 

pound, studded with turquoises and 

diamonds and valued at $7,000. An- 

other valuable pipe is owned by M. 

Addington, of East Aurora, N. Y. It 

is of meerschaum, twelve inches long 

and one and a half deep, and repre- 
sents an old tree stump with young 
branches budding from it. ‘The stem 
is flattened to represent a meadow on 
which two horses are grazing. It took 
the artist three years to make this pipe, 
and $750 has been offered for it. The 
pet of a Nassau street collector is seven 
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inches long by three and a half broad 
and weighs two and a half pounds. 
The carving shows the wooing of Paris 
and Helen. It was found in the 
Crimea in the tent of a Russian gen- 
eral when the Russians retired before 
the allied armies. When it came here 
it was badly rubbed by campaign use, 
but its beauty was such that it was re- 
carved, a very rare operation with 
pipes, and it is now valued at $2,000. 
Another pipe owned by the late Ogden 
Goelet, a great collector of pipes, 
shows a pair of human figures twined 
round the stem, every bone and muscle 
being anatomically correct. It was 
carved on his death bed by a French 
artist as a means to pay his burial ex- 
penses, and it paid them a hundred 
times over. Bernard Sedeisky, of 
Hartford, Conn., owned a meerschaum 
several hundred years old, the bowl 
carrying a rudely carved figure of Co- 
lumbus, with the date of 1492 A. D. 
on the side, with palm trees. The 
shape is very primitive and he has re- 
fused $300 for it. 

Clay pipes have always had favor in 
this country with collectors. One col- 
lector paid $10 for a clay pipe smoked 
by President Cleveland in the Adi- 


rondacks in 1888. Mitchell T. King, 
of Flat Rock, N. C., exchanged pipes 
with Bismarck sixty years ago, as Ger- 
man students do, and the pipe of the 
future Chancellor is in his possession 


to-day. It has a fine porcelain bowl, 
bearing a portrait of Bismarck on the 
front as he appeared in those days. 
Everyone knows the story of Bis- 
marck’s pipe, the despair of all col- 
lectors. He bought it from a gipsy, 
who told him to take care of it, as 
whenever anything serious was going 
to happen the pipe would tell him. 
After many years the pipe broke, and 
the Franco-Prussian war followed. At 
the second break the old Chancellor 
was retired from harness. Then the 
pipe was put away, and it is still intact. 
Sherbourne Bros., of Malden, Mass., 
have a Bohemian pipe, which is cop- 
per lined, holds a pound of tobacco 
and is fitted with a sling to go around 
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the neck when being smoked. It is 
carved to represent a tree, covered with 
knots, each one of which has. a human 
face. 

The peace pipe smoked by Powhat- 
tan and John Smith is said to be owned 
by Mrs. Sallie Epes Redd, of Ridge- 
wood, Henry County, Va. It was ac- 
cepted as genuine for exhibition at the 
World’s Fair. It is shaped like a toma- 
hawk, of stone, with two stem holes, 
apparently indicating that both con- 
tracting parties smoked at the same 
time. In briar pipes ex-Assemblyman 
John Martin, of this city, has a fine 
collection. The pipes show portraits 
of Lincoln, Grant, Alexander Hamil- 
ton, Washington and others. The 
finest specimen was picked up under a 
bench on the Battery. 


Home Made Plug Tobacco. 


N old Missourian from one of the 
brush districts was a witness in 
an Arkansas court recently, says 

the Kansas City Star. While waiting 
in the ante-room he pulled from his 
pocket a chunk of tobacco six inches 
long, two inches in diameter and per- 
fectly round and smooth and as hard 
almost as flint. After he had cut off a 
chew a man who had watched him 
asked what it was. 

“Terbaker,” he answered. 

“Yes, I know, but what kind is it?” 

“My own kind.” 

“Where do you buy it?” 

“Don’t buy it. It’s homespun ter- 
baker. I make it myself.” 

In response to a good deal of ques- 
tioning the old man told this story of 
how the roll of tobacco was made: 

“Fust and fo’most,” he said, “you 
must have good upland home-grown 
leaf terbaker and cure it in the sun. 
Then you stem it, takin’ out all the 
stalks. When you’re ready in the fall 
to make up your year’s supply of 
chawin’ terbaker you saw off a hickory 
log and bore a.hole in one end about a 
foot deep with a two-inch auger. You 
have your leaf soaked in honey and 
peach brandy; or if you haven’t any 
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peach brandy apple brandy will do. 
You put your soaked terbaker leaves 
into the two-inch auger hole in the 
hickory log and ram it down'tight and 
keep putting in the leaf and ramming 
it down till the hole is nearly full. 
Then you take a hickory plug made to 
fit the hole, and drive it in as tight as 
you can with a maul. This mashes the 
terbacker into a solid chunk. Then 
you put the green hickory log onto the 
fire and let it burn slow till it’s heated 
all through and the sap begins to siz- 
zle out of the ends. You take the log 
off then and put it out doors to cool 
over night. The next morning you 
split the log open and there’s your 
chunk of chawin’ terbaker that will 
keep as hard as leather in any climate, 
but it’s the sweetest chaw in the world. 
There never was no store terbaker to 
hold a candle to it for a sweet, juicy, 
lastin’ chaw.” 

Several tobacco chewers standing 
around sampled the old man’s home 
made plug and declared that it was the 
best they had ever tasted. 

“In the old days that’s the way the 
fust settlers in Missouri made their 
chawin terbaker,” the old man said. 


Dakota Wedding Gifts. 


From bridegroom to bride—One 
bull pup, one yellow dog, one pair of 
water spaniels and a meerschaum pipe 
with tobacco. 

From bride to bridegroom—One 
good shotgun, one bowie knife, a rifle 
and three dogs. 

From parents of bride—One pair of 
setter pups, a game rooster and a bar- 
rel of the best Dakota rye. 

‘From parents of bridegroom—One 
fiddle, one banjo, one spotted pup and 
six pounds of tobacco. 

From the Shotgun Club, of which 
the young couple were members—One 
English mastiff and a pair of silver- 
mounted pistols. | 


THe Crcar Store Macazine will 
help you in your br::ness; $1 a year. 
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A Wall Street Cigar Store. 
OME of the greatest financiers of 
the world are located in Wall St., 
which numbers among its mercan- 
tile giants Robert E. Lane, proprietor 
of the very much up-to-date cigar store 
at No. 6. Two photographs of Mr. 
Lane’s store are reproduced in half 
tones herein, one showing the left side 
and the other the right—viewed from 
the front entrance, which. give but a 
faint idea of the perfect arrangement 
of the costly mahogany fixtures and 
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and thorough knowledge of the busi- 
ness established a most desirable trade, 
and is also doing a profitable business 
at his cigar stands in ‘the Empire 
Building, Produce Exchange and Cot- 
ton Exchange, his close connections 
with the bulls and bears having given 
him a wide experience in their likes 
and dislikes in the weed line. Mr. 
Lane is an active member of the Re- 
tailers’ Association of New York, and 
a firm believer of the ultimate success 
of same. 


MR. LANE’S CIGAR STORE. 


the elegant wall and show cases, con- 
taining the artistically displayed high- 
grade stock of everything one. could 
possibly desire. The large pipe shown 
in the right-hand photograph is always 
a source of attraction, and many a 
foolish question is asked and answered 
regarding its history. No expense has 
been ‘spared in the store, and it has 
been stated by many who are in a po- 
sition to know that it is the finest cigar 
store in the city of New York. Mr. 
Lane is a shrewd business man and a 
close buyer, and has by his amiability 


“But is your uncle very mean, 
Bertie?” “Mean! Why, hang it all! 
he’s left orders that when he dies his 
door-plate is to be taken off his front 
door and screwed on his coffin to save 
buying one from the undertaker.”— 
Ally Sloper. 

Reggy—Miss Gwace, if you allow 
me to call you “Cigawette” I will love 
you more, weally. 

Miss Grace—But why do you wish 
to call me “Cigarette ?” 

Reggy—Becawse I have a tobacco 
heart, you know. 
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Retailers’ Association Meeting. 
HE last public meeting of the 
New York Retail Tobacconists’ 
Protective Association was held 
April 20, at their hall, 56th St. and 
3d Ave. While the attendance was 
not what it should have been in num- 
bers, what was lacking in this respect 
was made up by the enthusiasm dis- 
played in the work by those present. 
The subject of canvassing the cigar 
dealers of the city for the purpose of 








tte neal ‘NO. 


getting new members interested in 
the movement was discussed at some 
length; the trust also came in for its 
share of attention and got some hard 
knocks, but no action was taken upon 
any of the suggestions, and no plan 
of working policy will be formed un- 
til the association has its regular 
meetings. In his closing remarks 
previous to the adjournment. of the 
meeting, the president, Mr. Kenyon, 
stated that the purpose of the associa- 
tion was the advancement of the in- 


6 WALL STREET, 
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terests of the retail cigar dealers 
along’ legitimate and business lines 
only, and that its plans for the com- 
ing campaign would not be made pub- 
lic. 

In reference to the idea suggested 
at this‘tneeting, that of making a can- 
vass of the city for the purpose of 
adding new members, it certainly 
seems strange the amount of argu- 
ment it takes to convince a_ great 
many of the retailers that their united 


NEW YORK. 


efforts will mean the addition of 
many dollars to their profits. As an 
illustration of this, one of the mem- 
bers stated that he and another mem- 
ber ‘started out one morning about 
ten o’clock and called on the retailers 
in a certain district of the city, and 
that after working continuously until 
three in the afternoon they had only 
secured one new member. If a man 
has to be persuaded to do an act 
which is a benefit to himself, it does 
not, to say the least, show much en- 
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terprise on his part, but, as he will 
share the fruits of the labor of the 
association, it is no more than right 
that he should indorse the work by 
becoming a member, even if he does 
not care to attend the meetings, or 
otherwise lend active assistance. 
Surely the cost of membership cannot 
be a. drawback, as it is. within the 
means of all. 


Metropolitan Meanderings. 


6622 ROKERS do not as a rule smoke 

high-class cigars,” says W. H. 

Smith, who conducts a model 
stand in the Commercial Cable Build- 
ing, 20-22 Broad St. “They prefer a 
short smoke, which is puffed quickly 
and then thrown away; LeRoy, Buffs 
and other little cigars are immense 
sellers. The idea that the rich brokers 
are over generous is not correct, as one 
of our customers, who is said to be 
worth $5,000,000, buys cheroots, 5 for 
1oc., and insists on having them de- 
livered to his house. He buys 500 at a 
time, but there is very little profit in 
them. A small 5c. cigar is very pop- 
ular and cigarettes are in constant de- 
mand.” Mr. Smith carries a good line 
of goods and is doing a nice business. 

H. C. Voss and Sidney Marks, two 
enterprising young men, are in charge 
of E. Regensberg & Sons’ model store, 
252 W. 116th St. They are establish- 
ing a reputation for sociability, and by 
their careful and conscientious efforts 
are surrounding themselves with a 
host of friends. The American Brand 
of this well-known concern is proving 
an immense seller. 

D. G. Davis, of 111 Bank St., 
Waterbury, Conn., did quite a little 
business on L. Arnold’s Royal Ar- 
canum brand, while in New York re- 
cently. 

Visitors: to New York never fail to 
visit John L. Sullivan’s famous place, 
1177 Broadway, near 28th St. This 
is one of the, sights of the city, and is 
well worth inspection. A $50,000 art 
collection of Dante’s Inferno covers 
the entire walls, which are lighted with 


beautiful effect. Down stairs is the 
Chamber of Horrors, a presentation of 
Dore’s.. masterpieces.. THe cigar de- 
partment is in perfect harmony with 
the surroundings and is a model of 
neatness. Messrs. A. Danton and S. 
Burrows are in charge, and report a 
good trade on Henry Clay, Manuel 
Garcia and Mi Favorita brands. 

E. A. Farmer, of the firm of E. A. 
Farmer & Co., 640 Broadway, has 
been doing an extraordinary fine busi- 
ness lately, and for the month of April 
reports the largest and most satis- 
factory business this hustling young 
concern -has ever done. Their con- 
stantly increasing business has made a 
telephone a necessity, and one was put 
in recently that they might be in touch 
with their many customers throughout 
the city at all times ; 850 B Spring will 
be a busy line. 

Fire did $5,000 damage to the stock 
and building of the Notara Brothers, 
at 158 and 160 W. 27th St., the other © 
morning. Cigarettes are made there, 
and the tobacco stock was badly dam- 
aged. ; 

The Messrs. Regensberg, the promi- 
nent cigarmen, assisted at a delightful 
little entertainment at the Montefiore 
Home, April 29th, and proved them- 
selves jolly good fellows to all present. 
Their execution of a cake walk was 
enthusiastically received, and showed 
their ability is by no means confined to 
selling cigars. 

The Tenderloin can boast of no 
more popular resort than that of Kid 
McCoy, Broadway and 4oth St., the 
interior of which is a triumph of the 
decorator’s art. The handsome cigar 
stand is in charge of Samuel Gold- 
water, a young man with practical ex- 
perience in the cigar business. 

Among the brightest and busiest 
down town places are the cigar depart- 
ments of J. W. Aspell & Co., 211-213 
= Broadway, and 120-2-4 Franklin 
ot: 

Wm. Weindorf, conducting the 
Royal Arcanum Cigar Store, at 202 
Prince St., is one of the pioneers of 
the cigar business of this city, having 
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been in his present location for 44 
years. 

Deeking’s, at 1672 Lexington Ave., 
is a popular centre for smokers, and 
his rule of always giving his custo- 
mers good value for their money has 
resulted in his securing their regular 
trade. 

E. Kanton, 309 Broadway, carries a 
complete assortment of clear Havana 
goods and is doing a nice business. 

Elias Kantrowitz has opened a first- 
class cigar store at 60 2d Ave. Harry 
Kantrowitz, the manager, hopes to 
work up a nice trade on Cuban Gem, 
Prize Beauty and Exquisitos. 

J. E. Demarest has purchased the 
cigar stand in the Trinity Building, 
111 Broadway. Although very close to 
the famous old church and_ burial 
grounds, Mr. Demarest is not a dead 
one. He expects to do a live business 
with a carefully selected line of staple 
goods. 

The well-known firm of Geo. L. 
Storm & Co., 24 and 26 Murray St., 
this city, recently arranged with Gon- 
zales, Mora & Co., Tampa, Fla.,: to 
handle the latter's La Sinceridad 
brand of clear Havana cigars. A 
strong push is to be made on these 
goods in Greater New York and the 
states of New York and Ohio. 

Jos. Liebman, 264 W. 125th St., is 
the owner of a wooden statue of Geo. 
Washington, which stands in his store, 
a perpetual emblem of virtue, kindness 
and fatherly devotion. Mr. Liebman 
oftimes displays some of the qualities 
of the figure. 

L. Feilenhauer, 216 Fulton St., is 
pushing his La Carolina clear Havana 
concha. 

A. B. Costuma has opened a cigar 
stand in the Young Building, Broad- 
way & Houston Sts., and has put in a 
full line of the La Nor Dicana brand, 
which is named after the famous 
singer Nordica. 

Tremont has a new cigar store at 
4219 3d Ave., at the foot of the “L” 
station. S. M. Prowler, the proprie- 
tor, has been for some time at 117 3d 
Ave., cor. 14th St., but believes in a 
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future for this suburb and is content 
to take a chance at it. 

The Frankel Cigar Co., with Moje’s 
café, 491-3 Broadway, has been suc- 
cessful beyond all anticipation and 
they are well pleased with their ven- 
ture. 

Tony Koontz has opened a new ci- 
gar store at Willis Ave. and 148th St. 

P. F. Parks, formerly with Cauch- 
ois in 42nd St., opposite the Grand 
Central, will be in charge of Morgan- 
Marshall Co.’s 2oth century cigar 
store, which will be opened soon at 
Broadway and Chambers St. 

D. H. McAlpin & Co. have a new 
scheme for advertising “Cupid Bou- 
quet.” A farmer, or at least a clever 
impersonator of one, rides a big 
wooden bicycle through the busy 
streets of New York, proclaiming by 
signs the merits of the “big little 
cigar.” The front wheel of the bike 
is of solid oak, and the machine re- 
sembles an inverted wheelbarrow, 
weighs about 80 pounds, and is 
hardly as comfortable as one of 
the new 1900 models, but it serves to 
attract the desired attention. 

Chas. Selzer, 2651 3rd Ave., has 
quite a trade from the Metropolis The- 
atre, opposite his place. Liberty, Stim- 
— and the Four Kings are selling 
well. 

J. Warshauer, 1444 5th Ave., ad- 
vertises his Palisade Special as “a 
good treat for 5c.” 


Death of Chas. G. Stachelberg. 

We regret to note the death of 
Charles G. Stachelberg, at his apart- 
ments, 524 5th Ave., April 23 last, 
from appendicitis. 


Mr. Stachelberg was thirty-five 
years old. He was a son of M. 
Stachelberg, and since the death of his 
father, five years ago, had been at the 
head of the large business concern of 
M. Stachelberg & Co., of New York 
and Havana, manufacturers and im- 
porters of fine Havana cigars. He 
was a graduate of New York Uni- 
versity and a member of the Criterion 
and Progress Clubs. 
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NEW YORK, MAY, 1goo. 


EMOVE all articles of value from 


your windows at night. Win- 
dow smashers are operating suc- 
cessfully all over the country without 
detection. 
a 
Do not stand in the front doorway 
of your store and stare.at young ladies 
as they pass by. It gives you the ap- 
pearance of a loafer, and will bring 
discredit on your business. 
ad 
Be polite, Mr. Cigarman, be polite; 
a kind word and a pleasant smile will 
cost vou nothing, and they will go a 
long way toward making friends. 
Greet your customers with a cheery 
word and a courteous demeanor, and 
you will not lack patronage. 
zs 
We are in receipt of the initial num- 
ber of the “Rice Farmer and Tobacco 
Grower,” an industrial paper, pub- 


lished at Beaumont, Texas, and 
edited by W. L. Parkinson, for which 
there seems to be a field, as it says, “In 
the South’s awakened energies.” We 
wish it success. 
wt 

A newspaper says that “Senator 
Davis, of Minnesota, spends $40 a 
month for cigars.” The reporter 
probably thought that something won- 
derful. Many of our subscribers and 
readers undoubtedly know many men 
who can go him several dollars better, 
as this means only thirteen toc. cigars 
a day, while if the Senator indulges in 
15, 20 or 25c. smokes—as is more than 
likely the case—his daily consumption 
of cigars would be considerably’ less 
than this figure. We should like to 
know the experience of our readers— 
it will prove interesting reading. 
Please let us hear from you on the sub- 
ject as to who smokes or burns the 
greatest number of cigars per diem. 

wt 


The relations between the striking 
cigar makers and the manufacturers of 
New York City is at this writing prac- 
tically unchanged, and each side ap- 
pears to be holding out firmly. The 
manufacturers have succeeded during 
the past month in compelling by law 
the abandonment of annoying and 
terrorizing tactics on the part of the 
strikers, and all who desire to work in 
peace may now do so. There have 
been charges of conspiracy made on 
both sides and several cases upon this 
point are yet to be heard. The strike 
has been a very costly one, and what- 
ever may be the outcome, the loss to 
labor will be the most severe and noth- 
ing short of a calamity to many. 

' 


As a result of the recent enforce- 
ment of the Sunday law in Englewood, 
N. J., the smokers of that town are 
now making Sunday trips to the neigh- 
boring towns on the trolley cars. All 
attempts of the so-called reformers 
who have sought to force the observ- 
ance of the day of rest to conform 
with their own ideas by the abridge- 
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ment of individual rights and through 
the means of antique and obsolete 
laws, have thus far been productive of 
nothing but added hypocrisy, deceit 
and contempt ; lowering instead of ele- 
vating the moral standard of the com- 
munity. The idea of denying to a full 
grown man in his right mind the 
privilege of buying a cigar on Sunday 
is absurd, and any such law is out of 
joint with the times and a reflection 
upon the intelligence of the community 
enforcing it. 


We are in receipt of a letter signed 
“Unhappy Cigar Clerk,” who com- 
plains of the small salary he is receiv- 
ing after a period of several years in 
the same place, and asking us to sug- 
gest some means of bettering his con- 
dition. 

The trouble with many young men 
in all branches of business is that they 
are always looking for an easy way 
to make money, and in doing so they 
lose sight of the fact that the easiest 
way is that which appears to them 
to be the hardest, and that is, hard 
work. It is the dread of hard work 
that causes so many young men to 
remain at a standstill. Our only ad- 
vice to this young man and all others 
in the same position is—work hard, 
increase the value of your services, 
do everything the best it can be done 
according to your ability, be punctual 
and honest, make all the friends you 
can, and employ your spare moments 
at work which will fit you for the ad- 
vanced position you will occupy if 
you follow these suggestions. 


Queries Answered. 
We desire our readers to make free 
use of this column, whether they are 
subscribers or not, and will endeavor 


to answer all queries promptly. An- 
swers will be sent by mail when stamp 
is enclosed, and will not be printed 
when so answered. 

W. K. & Co.— Wm. Raas, Rossmore 
Hotel, 42d St. and Broadway, N. Y., 
is the New York representative of the 


Racine Paper Goods Co., of Racine, 
Wis. 

M. Z.—We think the better name 
would be Public Square, and then it 
would remain for you to “Treat the 
public square at the Public Square.” 
Your other idea is a good one. 

P. B. and A. G.—You are referred 
to the answer to W. K. & Co., in this 
column, as also are several others. 

Edwin.—The brand name mentioned 
has been registered for some years, but 
not in the name of the party you men- 
tion. We will write you more at 
length by mail. 

L. B.—The aluminum cigarette 
cases you refer to may be purchased 
from Wm. Gottlob, dealer in aluminum 
novelties, 831 Broadway, N. Y. 

K. C.—Their address appears in 
their advt. in this issue of the Mag- 
azine. Kindly mention the Magazine 
when you write. 

L. G—We do not think the N. Y. 
Retailers’ Association will send an or- 
ganizer through the state, although it 
would be a good idea. 

George.—You will hear from us by 
mail as soon as we obtain the desired 
information. 


New York, N. Y. 
THE Cicar StorE MAGAZINE: 

We find your valuable Magazine 
quite interesting and hope you will 
meet with great success. 

Yours very truly, 
L. or soaanees & Co. 


New York, N. Y. 
THE CiGar StorE MAGAZINE: 

The value of The Cigar Store Mag- 
azine ought to be appreciated, and I 
highly recommend it to the retail trade. 

Yours very truly, 
I. RosENBAUM. 


Cad 
Kansas City, Mo. 
THE CicarR SToRE MAGAZINE: 
Enclosed please find $1 for one 
year’s subscription to your valuable 
Magazine. It is just what we retail- 
ers need. Yours truly, 
Sam. GANz. 
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Such Is Fame. 


“Bobby” Burns was never wont, 
In grinding out a “pome,” 

To light a Rob’t Burns Cigar 
And let his fancy roam. 


Abe Lincoln never used the pen 
That bears his reverenced name, 

And Garfield never heard of Tea 
That tries to share his fame. 


When Julia Marlowe walks the boards 
In “Taming of the Shrew,” 

She doesn’t do her walking 
In a Julia Marlowe Shoe. 


When Dewey—our “Uncle George” — 
Dropped the Dons a timely notch, 
He didn’t time his timeliness 
With an Admiral Dewey Watch. 


Ben Franklin, sage and printer, 

Set “Poor Richard” from plain type, 
Long ere a typewriter concern 

His name and fame did swipe. 


The moral is to die and leave 
Not footprints in the sand, 
But names that ads. perpetuate 
And send throughout the land. 
—The Advertising Man. 


Tampa Topics. 
NUMBER of cigar manufac- 
turers in the western part of 
the country are now corre- 
sponding, with a view to locating in 


Tampa in the near future. Many of 
them say it must be Tampa or no- 
where, and it is admitted by all that 
the Tampa mark on a box is worth 
as much as the goods. The cigar 
business in Tampa is certainly boom- 
ing in a most satisfactory manner. 

It is strange that the revenue offi- 
cers do not look more closely atter 
the complaints about the large sale 
of unstamped cigars. The pirates 
engaged in this business secure used 
boxes of reputable factories, refill and 
sell them again. Even boxes with 
imported stamps are also used in this 
way. An immediate stop should be 


put to this abuse, in order to protect 
the manufacturers and also the pub- 
lic. 

Sanchez & Haya find themselves 
too crowded for space, and will make 
an addition to their factory by erect- 
ing an extension on the east side of 
their present large building on 
Seventh Ave. This factory is No. 1, 
District of Florida, and is one of the 
best known in the country. 

Gonzalez, Mora & Co., the well- 
known cigar manufacturers, have put 
a new brand called La Defensa on the 
market. It is a handsome piece of 
goods, attractively packed, for which 
they are already filling orders. 

The great strikes in the North and 
West are having some little effect on 
the cigar business here. Increased 
shipments in the near future are ex- 
pected to keep the average above 
where it has been for the past year. 


Chicago Chatterings. 

HE Illinois Supreme Court has de- 
clared the flag law to be uncon- 
stitutional. The decision was 

rendered on an appeal of A. Ruhstrat 
and John Meyers, cigar dealers, on a 
fine of $10 each assessed against 
them by Judge Hutchinson in the 
Criminal Court. It is expected that 
this decision will have the effect of 
striking from the court dockets some 
three or four hundred similar cases 
which are pending. The contention 
was that it was contrary to the federal 
and state constitution and interfered 
with a person’s liberty. By this de- 
cision anyone has the right to use the 
flag for advertising purposes if de- 
sired. The flag is emblematic of the: 
United States and not alone. of the 
state of Illinois, and the legislature 
of this state had no right to enact 
flag legislation. That right belongs 
alone to Congress. 

Retailers who intend to handle 
cigarettes will be compelled to pay 
the $100 cigarette license before the 
15th inst., otherwise prosecutions to 
stop the sale will be immediately in- 
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stituted. “We intend to begin a cru- 
sade at once in the matter,” says Col- 
lector:-Brandecker. “If the dealers 
intend to sell cigarettes they must pay 
the license authorized by the Supreme 
Court or suffer the penalty.” 

J..H. Laughlin has recently resigned 
his position with R. H. Eagle & Co., 
to assume the management of ‘the 
Clayton-Hamburger Co. 


Buffalo Babblings. 


HE newest cigar store in Buffalo 
has been recently opened by 
Val. G. Keogh, in the Tifft 
House block, No. 457 Main St., and 
is handsomely fitted up in a most at- 
tractive and fetching manner, where 
a complete stock of the leading brands 
will be carried. The store will be 
under the able management of W. P. 
Frisch, who is well known in the 
trade. Mr. Keogh is an old-time ci- 
garman and knight of the grip, hav- 
ing been connected with the business 
since 1883; he hails from Rochester, 
where he has been doing a successful 
jobbing business for the past two 
years. 

Chas. O. Upper has removed his 
cigar store ‘to larger and more com- 
modious quarters at 49 East Swan 
St., opposite the new Post Office. 

John W. Merriam, of John W. 
Merriam & Co., was here recently, 
and took away with him several good 
sized orders for their new brand of 
clear Havana cigars, Henry Irving. 

A. W. Schuler is going to Montreal 
for a few weeks,, Don’t worry. 

S. Levyn hag;ithree large photo- 
graphs of Champion King Lud $30,- 
000 bull dog in his windows, which 
attract marked attention. » This is the 
en of John W. Merriam & 

0. 

Faxon, Williams & Faxon had a 
most attractive window display last 
week, which consisted of one brand 
of goods, with a centre piece of a 
large horse shoe. It was a well-car- 
ried out idea. ' 

Nothing else new in window dress- 
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ing here, other than most all of the 
dealers are making good use of the 
ideas of THE CiGAR StoRE MAGAZINE, 
which they crack up to beat the band. 


St. Louis Scintillations. 


HE Misses Crew have recently 
purchased the cigar stand in the 
Mermod & Jaccard Building. 

May their bark always find fair sail- 
ing. 

Jesse James, Jr., the well-known 
cigarman in Kansas City, denies the 
current rumor here, that his uncle, 
Frank James, of this city, is to move 
to Kansas City and join him in the ci- 
gar business. 

El Mercantile Tobacco Co. is the 
name of a newly incorporated con- 
cern in the tobacco trade here. The 
incorporators-are M. Birchler, Mor- 
ris Alexander and Gustav Wagner. 

““Wetmore’s Best” is proving one 
of the best selling brands of plug ever 
put on the market, and is being ad- 
vertised in a most effective manner 
by the anti-trust factory of M. C. 
Wetmore Tobacco Co. 


C. M. Harden, the cigarman, of 
Lynn, Mass., says: “No retailer can 
afford to be without The Cigar Store 
Magazine.” $1 a year. 


A new and unique cigar cutter and lighter. 
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Jersey City Jottings. 

RISCH & CO., 112 Newark Ave., 
are quite active, under the man- 
agement of Messrs. St. John and 

Heitsue, and trade is reported as be- 
ing up to the average. 

The Guarantee Cigar Co., 57 New- 
ark Ave.; Schuchman & Co., at 178, 
next door to the Bijou; B. Kelly, at 
g1; O. Barshow, at 588, and A. 
Schoenbrun, at 36, are all fairly well 
established and apparently quite pros- 
perous. 

Jennings & Ladue, partners for 
some time, have, after a series of com- 
plications, decided to separate. Mr. 
Ladue conducts a neat store at 518 
Newark Ave., while Mr. Jennings re- 
mains at 57314, with a complete line 
of cigars, tobaccos and other essentials 
to a well regulated cigar store. Miss 
May Devine is in charge. 

Mayer Bros., 19 Montgomery St.. 
are doing a tremendous wholesale and 
retail business, and are well satisfied 
with the outlook. 

Chas. Marks, at 86; A. Fader, at 51; 
Jacobowitz Bros., at No. 7, near the 
ferries, are a few more of Jersey City’s 
alert cigarmen. 

G. B. Herbst conducts a neat little 
store at 587 Summit Ave., near the 
junction of five streets. 

Wm. Frank is pushing his “Little 
Minnie” cigars at 1053 Summit Ave. 
in a most satisfactory manner. 

F. W. Decker, 125 Franklin St., is 
well occupied with his wholesale and 
retail customers. 

Geo. B. Jaeger, 410 Central Ave., 
Jersey City Heights, is one of the lead- 
ing men of the town, and carries a 
complete assortment of high grade 
goods. 


Just What You Want. 

Good printing will give a business 
man standing that he cannot get by 
making use of plain paper and en- 
velopes with rubber stamp imprint, 
etc., and taking into consideration the 
small cost, it is very unwise for a 
man to try to economize along this 


line. We urge our readers to write 
the Parker Co., Box M2799, Boston, 
Mass., for samples. of some tempting 
bargains they are offering. They 
print anything and deliver it at your 
door prepaid, giving you high-grade 
work at small cost. This is an oppor- 
tunity you should take advantage of, 
so write to-day. 


Manufacturers’ Miscellany. 


HE “Symphonette” is the newest 
brand of E. A. Kline & Co., 244 
E. 75th St., which they are just 
about to launch on the market. It is 
a hand made 33% inch cigar, packed in 
1/10s, two bundles in a box, and is 
composed of clear Havana filler and 
guaranteed to be so by the manufac- 
turers. El Symphony brands are well 
known in the trade, which is further 
demonstrated by the fact that the fac- 
tory now has in hand orders for about 
250,000 of this new 5c. brand, with- 
out a box having left the factory. 
John W. Merriam & Co. now occupy 
five floors at 135 and 137 Maiden Lane, 
they recently having taken possession 
of the second floor, for which they had 
been negotiating for many months 
past, their rapidly increasing business 
demanding more room to swing it 
properly. Their office is now located 
in the west end of the second floor, 
which has been handsomely fitted 
throughout in a most attractive man- 
ner. Back of the office, on the same 
floor, the shipping room is located, in 
which are five big zinc lined cases, 
with a capacity of over 200,000 cigars, 
which insures keeping their stock in 
perfect condition. Orders for Baron 
de Kalb and Henry Irving are con- 
stantly on the increase, which is un- 
doubtedly due to the fine quality of the 
goods, which are selling strictly on 
their merits. Mr. Merriam is now on 
a most successful trip through the 
West and will be absent from New 
York for some weeks. 
The “Casino Girl” is now an accom- 
plished fact, and is the latest cigar of 
Max Jacoby & Co., 13th St. and rst 
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BARGAINS 


TO INTRODUCE OUR SPECIALTIES. 


ENVELOPES, xxx white, 6x size, 
500, $1.25; 1000, $2.00. 


LETTER HEADS, ruled, pink or blue 
bond paper, 500, $1.25;. 1000, $2.00. 


BILL HEADS, 6's, good stock, 
500, $1.25; 1000, $1.75. 


STATEMENTS, 8's, good stock, 
500, $1.25; 1000, $1.75. 


WE PAY THE EXPRESS. 
SEND CASH WITH ORDER. 


PARKER CO, M 2799, 20xto%. 


MASS. 


Samples on request for 2c. stamp. 








Made upon the right 
principle for comfort, fj 
style and service. 
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skilfully combined in it every 
éuiae feature, making it the P 


co. XE screen pet MPO co. 
2 Box 1 Shistey, Mass. 








P. O. Box 2747. 


For PRESS CLIPPINGS... 


ON ALL SUBJECTS 
Please address 


National Press _. 
Intelligence Co. 


32 PARK PLACE, 





New York, 


Ave., New York. They have been 
working on this cigar for. some 
months past and have had several 
tempting offers from other large cigar 
manufacturers for the use of the name 
and label, but have wisely refused all 
offers. The “Casino Girl” is to retail 


for 5c., and as it is hand made and of 


a fine blend of imported stock; every 
one who smokes it is much surprised 
at the flavor and high quality, which 
the manufacturers guarantee to main- 
tain. The price to the trade is $35 a 
thousand, and retailers who make it 
their leading 5c. brand will find it a 
winner. To quote from their adver- 
tising matter, “The Casino Girl wants 
to know you.” So send for samples 
and get acquainted with her. 

The lady employees of the factory 
of Harburger, Homan & Co., at Cam- 
den,-N. J., tendered a reception to 
Nathan Weiss of a handsome crayon 
portrait of himself. Mr. Weiss is very 
popular with his employees. 

Benj. F. Haxton, of the Banner 
Cigar Co., Detroit, Mich., died recent- 
ly at Atlantic City, N. J., where he had 
gone for his health. 

A. S. Valentine & Son, cigar man- 
ufacturers, of Wolmesdorf, Pa., re- 
cently received an order from a large 
distributing house in London, Eng., 
for a consignment of their “Country 
Gentleman.” This brand has been 
manufactured by them for 13 years 
and they have disposed of over 60 mil- 
lion cigars of this brand alone. 

The William F. Stoecker Cigar Co., 
of Omaha, Neb., is a recent incorpora- 
tion, with a capital of $50,000. 

The Jamestown Stogie Co., of 
Jamestown, N. Y., recently moved 
their plant from that city to Pittsburg, 
Pa. The change was made because of 


their inability to secure satisfactory 


help. 

The “Tri-Color Cigar & Tobacco 
Co.” is the name of a new tobacco 
manufacturing company recently in- 
corporated at Scranton, Pa, The 
charter has been applied for, and the 
incorporation is to be under the laws 
of the state of Delaware. 

Kerbs, Wertheim & Schiffer are 
about to build a large cigar factory at 
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IT’S UP TO YOU. 


This popular brand of cigars is now less than 
— years old, and the sales for 1899 were as 
ollows: 
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12,147,490 
An average of over one 1nillion a month, and that 
means something. 
SWEET VIOLET Cigars are GOOD cigars, the 
kind that makes a man risk burning his lips to get 
The latest version of that little the last whiff. If you are not one of the up-to-date 
George Washington episode leaves merchants who contribute to this enormous sale 
Ae tibetan aod sutieitiee, » and you do not know how good they are, write for 
out the ane et” and substitutes a sample box, booklets, etc. 
ned ; don’t a “os boy, a bav- Respectfully, 
ing been caught smoking one o 
AUSTIN, NILHOLS & GO., 
SWEET VIOLET” DC a 
Per J. EDWARD COWLES, Mgr, Cigar Dept. 














ESTABLISHED 1867. 


POPULAR 
HAVANA 
CIGARS. 


TOKO Prone Stet 


E. REGENSBURG & SONS, NEW YORK. 


! ENJOY A NATIONAL REPUTATION. 
E. REGENSBURG & SONS, 


118 and 120 HUDSON STREET, - NEW_YORK, 
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INGREASE YOUR SALES 
BY SELLING i” 





. WISE j 


All sizes, from $55.00 
to $85.00 per 1,000. 


t Send for samples and let us get in touch 
i! with you. 


T. J. DONIGAN, 


New York. 


43 Centre Street, 





IMPORTANT. 


PLEASE MENTION THE 
CIGAR STORE MACAZINE 
WHEN WRITING TO AD- 
VERTISERS. 3 @]2222 





Men often pay thousands of dollars 
for an idea—every issue of THE CIGAR 
Store MAGAZINE contains many good 
ideas, and it costs but $1 a year. 





BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Type 
writer. You will not be wit out 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda. standardmachines 
| at from $25 to $40, with full 
guarantee. New machines at 
reduced prices. Will send ma- 
chine subject totrial, Standard 
machines rented at $3 monthly. 
We aleo exchange and buy for cash, Desks, Cabinets 
and Supplies at reduced prices. Send postal for illus- 
trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Breadway, New York City. 
‘Telephone, 53% Cortlandt. 





York City, Pa. They already occupy 
temporary quarters, and are putting 
at work as many hands as the building 
will permit. 

E. H. Kahler, of Reading, Pa., is 
building an addition to his factory, 
which is necessitated by his rapidly in- 
creasing business. The new factory 
will be one of the most complete in 
that place. 

The rumored purchases of the to- 
bacco plants at Petersburg, Va., by the 
trust is denied by E. C. Venable, of 
the S. W. Venable Tobacco Co., of 
that city. 

Jacob Benaim recently returned 
from. a successful Western trip in the 
interests of La Criolla Cigar Factory, 
and reports several good sized orders 
for their La Vista de Habana and La 
Voz de Cuba, clear Havana cigars. 


Short Smokes. 


N consequence of two small fires 
which have appeared at the expo- 
sition grounds at Paris the by-laws 

which prohibit smoking inside the 
buildings will be strictly enforced, and 
several arrests for this offense have 
already been made. 

Otto Eisenlohr & Bros., cigar man- 
ufacturers, with factories at Zionsville. 
East Greenville, Gerysville and Sell- 
ersville, Pa., have been in business for 
50 years, and recently they presented 
each of their 700 employees with a 
$2.50 gold piece. 

Torajiro Ikeda, of Kyoto, Japan, is 
a guest at Murphy’s Hotel, Richmond, 
Va. He is associated with the Ameri- 
can Tobacco Co., and comes to ‘this 
country to study the manufacture of 
cigarettes. 

In the village of Whitman, Kan., the 
minister gets $100 a year, while the 
grocery store there sells $1,200 worth 
of plug tobacco during the same 
period. 

Out of ten prominent causes of fires 
in the city of New York during the 
past year that of the careless dropping 
of lighted cigars and cigarettes was 
the cause of 200 of the 5,393 fires. 
Smokers should be more careful. 

The annual production of Porto 
Rican tobacco is said to be about 6,- 
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E, M. SCHWARZ &« CO., 


New York. 
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AMERICA’S CREATEST CICARS. 
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E. A. KLINE & CO., 
244 East 75th Street, NEW YORK. 
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+ Times Building. 


IMPORTANT 
NOTICE. 


We desire all retailers throughout 
the country to never lose sight of 
the fact that 


The Cigar Store 
Magazine... 


is issued solely in their interest, and '* 


that we shall always be glad to 
publish letters, communications, etc. 
from Retailers, Consumers, Jobbers, 
Manufacturers, or others, on mat- 
ters of interest or value to 


THE MAN BEHIND 
THE COUNTER. 


f 


i 
i) 
WM 
‘ 
/) 
f 


f 


Let us hear from you with any ; 
) suggestions, criticisms, complaints, 
ideas for signs, etc., good stories, 
humorous or otherwise, which are 
always acceptable. 


All are invited to discuss and talk 
matters over through our columns, 
and we ask you to make yourself 
thoroughly at home in 


THE CIGAR STORE 
MAGAZINE. 


¥ Let us hear from you, 


% 


The Cigar Store 
Magazine Co. 


NEW YORK. 
Telephone, 3707 Cortlandt. 





000,000 pounds, of which 1,000,000 
pounds is suitable for use in the 
United States. 

One of the latest discoveries in the 
cigarette afflicted Chicago is the 
“Cigarette Bug,’ so called because of 
its appetite for cigarettes, upon which 
it thrives, to the consternation of the 
manufacturers, as it not only eats the 
tobacco, but the paper wrapper as well, 
thus destroying the “drawing” quali- 
ties and rendering it unsalable. 

Two girls were arrested in Louis- 
ville the other day for smoking cigar- 
ettes on the street. As there was no 
law prohibiting to the contrary, they 
were allowed to go. 

A Chicago man appears to be great- 
ly astonished upon finding that there 
are several hundred school girls in 
Washington who smoke cigarettes. 
He will probably be still further 
“Jarred” if he will pursue his investi- 
gations in some of the other large 
cities. 

Reports from Havana indicate a 
stunning tobacco crop this year. In 
Pinar del Rio alone 38,500 acres are 
taken up with tobacco. The output, it 
is calculated, will be over half a million 
bales. 

The first month’s profits of the new 
tobacco plant of Finzer Bros., Louis- 
ville, Ky., will be donated to the Con- 
federate Reunion Fund. The new 
Finzer factory is said to be one of the 
best, if not the best, equipped plants in 
the country. 

In a Maine cigar store they have a 
“fiar’s seat.” The liars are too thick 
in New York to be provided with spe- 
cial accommodations. 

The practice of playing practical 
jokes by means of the “loaded” cigar 
is a dangerous one. A man at Find- 
lay, O., will probably lose the sight of 
one of his eyes as the result of one of 
these alleged “jokes.” 

A trust that is up to snuff is the 
Continental Tobacco Co., which has 
absorbed the works at Helmetta, N. J., 
the second largest snuff factory in the 
United States. 

The cigar swindler has put in his ap- 
pearance in Guthrie, Okla. He is 
playing the “Stranded Cuban” act, and 
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ACKER, MERRALL & CONDIT’S ~ 
CLEAR HAVANA CIGARS, 


30 and 132 Chambers Street. NEW YORK. 
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A. E. FARMER & CO., 


LEADING BRANDS_° 
CLEAR HAVANA 


ND 


DOMESTIC CIGARS. 


It will pay you to call and look through our 
line, or we shall be pleased to call on you 
with samples whenever you desire. 
YORK. 
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( is selling some choice cigars he made 


{ in Cuba, with which he much regrets 
Wa n ted... to part, but is compelled to in order to 


A Hustler 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up. please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


THE CIGAR STORE 


MAGAZINE... 


Times Building, 
Telephone : 
3707 Cortlandt. 
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YOU CAN 
PLAY THE PIANO 
IN 5 MINUTES 


--26c. POSTPAID 


Knowledge of music is unnecessary 
as these simple Instructions and Dia- 
grams are easily understood. even by a 
child, enabling anybody to play the 
piano in five minutes, without previous 
instruction or long and tedious study. 
It will surprise and entertain your 
friends, and brighten many dull even 
ings. 

Twenty-four (24) different Piano or 
Organ Accompaniments of fall chords 
in every key, both major and minor (72 
chords in ail), to accompany singing, 
playing of Violin. Banjo, Mandolin, 
other musica! ins'ruments, etc. Every- 
thing fully and clearly explained—suc- 
cess assured in every particular. 

ese eee eee 

Complete and Explicit Instruc- 
tious, D agrams, Chords, Etc., by 
prepaid mail fur 2s Cents, Send 
Stamps or Coin and Order To-day. 


Satisfaction Guaranteed 
or Money Refunded... 


SPENCER PUBLISHING C0, 


147 NASSAU STREET, NEW YORK. 


sts A KNOWLEDGE OF MUSIC IS UNNECESSARY. vtvtut $ 
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get back home. He could undoubtedly 
get further assistance in that direction 
should he return to Guthrie. 

A suggestion that a friend or an ac- 
quaintance has a “tobacco heart” at 
the present time passes almost un- 
noticed. It does seem strange, how- 
ever, that a man who never smoked 
should have this affliction, but a prom- 
inent physician, speaking on this sub- 
ject, says he has had cases of this kind, 
and one of the most remarkable was 
the case of a tobacconist, who had not 
smoked or chewed tobacco for years. 
He had been in a tobacco-laden at- 
mosphere so long that it finally af- 
fected the organ the same as it would 
if he had been an inveterate smoker. 
It is almost as difficult to break away 
from the shop as it is to give up the 
cigar or pipe, and the only cure is 
plenty of exercise and fresh air. 

That spicy odor that you notice in 
the cigar box comes from the wood of 
which it is made. It is not because it 
is impregnated with the tobacco. On 
the contrary, the tobacco takes the 
flavor of the wood. That is why a par- 
ticular kind of wood is used for the 
boxes of all the best cigars. It is 
Spanish cedar, and is an expensive 
wood, porous and spicy, and the only 
kind which has been found which im- 
proves the flavor of the cigar. 

Sedalia, Mo., has started a move- 
ment to induce the smokers of that 
place to use none but home manufac- 
tured cigars. This will be a good thing 
for the manufacturers, but may be 
pretty hard on the smokers. 

In order to overcome her husband’s 
objections to card playing, a woman in 
Atchison, Kan., bought a box of cigars 
and claimed she had won them at a 
card game. Her husband only smoked 
one, and now he is opposed to the 
game more than ever. , 

Now the snuff companies have com- 
bined. Great heavens, can’t a man 
sneeze without paying tribute to some- 
body or something? 

A clean, square, profitable business 
proposition—THeE Cicar StorE Mac- 
AZINE $1 a year, with 1,000 stickers. 
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TRADE WANTS. 


Wants, For Sale, Exchange Advts., 
Special Notices, etc., will be inserted under 
this head for one cent a word for 25 words 
or more, cash with order; stamps ac- 
cepted. ‘Answers will be forwarded when 
desired. 


L. ROTHSCHILD & CO., 
Genere! Business Brokers, 
320 BROADWAY, 
Room 921, New York. 
Cicar Stores anp STanps in all parts of the 
city sold privately and in strictest confidence. 
If you wish to buy or sell a store, send postal 
and our representative will call. 











Cicar Stanp For Sale, prominent office 
building; good paying place; price $2,500. 
Worth investigating. Roruscuitp & Co., 320 
Broadway. 





Cicar Store For Sale, near prominent ferry, 
on account death; paying place, open to full 
investigation. Price $1,000. RotuscHip & 
Co., 320 Broadway. 





Cicar Store For Sale, downtown, busy thor- 
oughfare. Price $1,200. - Also other cigar 
stores and stands. Roruscuitp & Co., 320 
Broadway. 





Cicar Store and Barber Shop For Sale, ac- 
count death of proprietor; splendid opportun- 
ity; profits $40 to $50 weekly; large stock; 


handsome fixtures; established 25 years; price 
$3,000. RorHscHitp & Co., 320 Broadway. 





Cicar Srores, several good stores in best lo- 
cation, Seventh avenue, Harlem. Prices $600, 
$500, $2,000. Rotruscuitp & Co., 320 Broad- 
way. 





EXPERIENCED CIGAR CLERK, having been with 
prominent retailer on Broadway, desires posi- 
tion; can furnish highest credentials. Please 
address “H,” Box 5, The Cigar Store Maga- 
zine. 





Want Cicar SALESMAN, traveling outside 
of New York, to carry a profitable side line. 
Easy work and ready money for leisure mo- 
ments. Address “Goop Tune,” care of this 
magazine. 





Attention, Manufacturers. 


I want to meet or correspond with a large 
manufacturer of cigars who desires a new and 
unique brand name and an effective campaign 
for advertising same. Name can be used for 
cigars, tobacco and cigarettes and will prove a 
winner. I can place the advertising and make 
money for you—my services and long experi- 
ence will cost you nothing. Let us talk it over 
confidentially. Please address “Expert,” Box 
7, The Cigar Store Magazine. 





Younc Man (25) with six years’ experience 
in first-class cigar stores. desires a change, 
either in or out of the city. Please address 
“THorouGH,” care this magazine. 





Retailers’ Review. 


RANK AQUINTO, recently: of 
Juneau, was in Tacoma lately 
buying a large stock of tobacco 

and cigars for a store which he will 
open at Nome, Alaska. 

Patterson & Niles will open up an 
elegant new cigar store-in the Dewey 
Block, Guthrie, Okla., under the man- 
agement of Harry W. Robare. There 
will also be a billiard parlor in connec- 
tion. 

One of.the cigar stores of Davis & 
Brennan, Syracuse, N. Y., was bur- 
glarized recently. A small amount of 
cash and a few cigars were taken. 

Fred LaRouche -has opened a new 
cigar store at Middletown, Conn., and 
the location gives promise of a good 
business. 

Theodore Isert, a prominent cigar- 
man of Louisville, Ky., died at his 
home in that city recently. 

Sam Hantsch has opened a new 
cigar store, cor. 4th Ave. and Penn 
St., Reading, Pa. It is a beauty. 

Harry Hellman, a cigar dealer of 
Kansas City., Mo., is recovering from 
severe injuries received in a runaway 
lately. 

Glassmoyer & Co., 853 Laurel St., 
Reading, Pa., have re-stocked their 
cigar store and re-opened for business. 
Their entire stock was carried away 
lately by thieves. 

B. Kane has opened a new cigar 
store on Edgemont Ave., near 9th St., 
Chester, Pa. 

Fred Poland has bought out the 
cigar store of S. P. Fehr, 1701 Centre 
Ave., Reading, Pa. 

The cigar store of Walter Haley, 
Camden, N. J., was burglarized re- 
cently and a quantity of tobacco and 
cigars and a large oil painting were 
carried away. 

E. L. Cook, a cigar dealer at Council 
Bluffs, Ia., has moved into new quar- 
ters at No. 13 Main St. May it prove 
lucky 13. 

F. B. Bourg has purchased the cigar 
store of J. A. Wakefield & Co., Se- 
attle, Wash. 

F. W. Kandall has recently opened 
a handsome cigar store and pool room 
on 14th St., Spencer, N. Y. 
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WITH THE 


Benedict Little Cigar. 


It pulls trade from all directions. It gathers 
in cigarette trade and five cent trade and one 
cent trade. 

The Benedict isarich, Havana filled, 334 
inch, slender ‘‘ short: smoke” which costs the 
dealer $7.50 a thousand. and sells at $1.00 a 
hundred, or 10 cents for ro. 

The Benedict appeals to many classes of 
smokers and is vastly superior to any other one 
cent cigar, 

Don’t you want to share the fruits of our 
magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 


Write to-day tor more intormation. 


BENEDICT & COMPANY 


~am.___ DAYTON, OHIO. 








8 6 x tlt SX 
SST 
y OO 


ap og eS 
QDO@OO 


AG 


BZ na | a 





Please mention THe Cicar Srorr Macaztne to advertisers. 





THE CIGAR STORE MAGAZINE 





Racine Paper Goods Co., 


RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETORS AND MANUFACTURERS OF 


9, 
THE PARMENTER IMPROVED 


WAX-LIN E Det 


GC" CIGAR POCKETS 


Indorsed by all smokers. Do not bind cigars. 
Prevent breakage. Impervious to either moisture or heat. 


PERFECT POCKET HUMIDORS. 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 





Our goods are made under and are broadly protected by the 
following United States Patents, viz,: 


No, 471,255, dated Mar. 22, 1892. 
No, 598,483, filed Dec. 10, 1894, 
No, 598,484, dated Feb. 1, 1898. 
No. 598,485, dated Feb. I, 1898 . 
No, 29,491, Oct. 18, 1898. 
No, 29,591 and No. 29,592, both dated Nov, I, 1898. 
No. 633,394, dated Sept. 19, 1899. 
And other patents pending. 


Our goods are also protected by letters patent in Canada, Eng and, 
France, Belgium and Germany. 


Our Mr. O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Peuches. 
OS PLD PLN PLN PLN PLN PLP 
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' The Khedivial Company, 


NAPOLEON TOBAGGO WORKS. 


IMPORTERS AND MANUFACTURERS OF 


T urkish Tobaccos 


..and.. 


Cigarettes. 


ODI 


39 RIVER STREET, 


SVS SS 





¢ 


epi Tobaco Company 





134-136 Grand Street, Corner Crosby, 
NEW YORK. 


288 E. Houston St., New York. 137 Duffield St., Brooklyn. 


BRANCHES 
313 West 125th St., New York. 334 Gold St., Brooklyn 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 
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Probably the nearest approach to 


a rerrecT cicar #13) GED. L. STORM & Gb, 


u-i6 ‘MURRAY ST., 
.NEW YORK. 


SOLE DISTRIBUTORS FOR 


Straiton § Storm Zo, 
Ii. Stachelberg § Zo. 
Kerbs, Wertheim 


Made only of PURE HABANA 
TOBACCO by 


Jobn W. Merriam § Zo. 
Rew York. 


135 and 137 Maiden Lane, : §& Schiffer 
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AAVRAACAAUG 
ESTABLISHED 1857. 


“The Casino Girl” “Costlest Because Best.” 


WANTS TO KNOW YOU! 
SHE WILL 


Please ag customers and increase 
your sales, because she is a well put 
together piece of goods of imported 
stock, and Guaranteed to maintain 
her reputation for high quality. 


ji we is in Love with Her. 
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DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY. 


We want YOU to send for samples and $ 
Special Terms. Don’t delay—write :0-¢ 
$ 


E High Grade Cigar for $35 a 1000. 


MAX JACOBY & CO., {| CLEAR HAVANA : 
MAKERS OF FINE CIGARS, 2]? M. Stachelberg & Co., 


13th Street and Ist Avenue, 383 and 385 West Broadway 
yor We ig NEW YORK. NEW YORK. 
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